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EVERY TRANE AIR CONDITIONER, FURNACE AND 

HEAT PUMP IS ENGINEERED, BUILT AND TESTED 

TO RUN, RUN AND RUN—JUST LIKE YOU.

WE RUN

TOGETHER.
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https://www.trane.com/residential/


WHAT IS TRANE’S VISION FOR A SUSTAINABLE FUTURE?

• At Trane Residential, we are committed to reducing our  

 customers’ carbon footprint while leading by example.   

 Within our own operations, we are targeting carbon 

 neutral operations by 2030. 

• Our manufacturing sites achieved zero waste-to-landfill 

 status ahead of our 2024 goal. Now every plant in Resi- 

 dential HVAC & Supply recycles just about every type of 

 material, including all forms of plastic. The small amount 

 that’s left gets incinerated by a waste energy facility that 

 generates electricity with the steam produced.

• We are focused on increasing opportunity for all, strength-

 ening economic mobility and bolstering quality of life, 

 including gender parity in leadership roles, creating a 

 workforce reflective of the communities where we live 

 and work, enhancing learning environments and accel- 

 erating student success while opening career pathways.

HOW DO TRANE’S PRODUCTS MAKE HOMES MORE 

SUSTAINABLE?

• We are reducing our customers’ carbon footprint through  

 recovery of used refrigerant; continuous low-emission 

 product development; working with channel partners 

 to increase adoption of high-efficiency and connected 

 systems; and educating and supporting homeowners.

• As one example, Trane’s XV20i Variable Speed Heat 

 Pump heats and cools homes with one of the industry’s  

 most efficient systems, automatically adjusting to avoid  

 temperature swings.

• By acquiring advanced adaptive thermostat technology,  

 we have increased our energy efficiency capabilities by  

 offering an Energy Savings option. The energy opti-

 mization technology reduces HVAC run times through 

 cloud-based artificial intelligence. Through incorpora-

 tion with our smart thermostats and mobile application, 

 this technology delivers U.S. Environmental Protection 

 Agency (EPA) validated energy savings of up to 10 to 

 20 percent and enables our smart thermostats to qualify 

 for the EPA’s Energy Star® certification.

WHAT ARE TRANE’S STANDOUT ESG INITIATIVES?

• We lead our industry in advocating for aggressive support 

 for greener electricity grids, higher energy efficiency, and 

 lower GWP refrigerants. 

• We promote electric-powered solutions to reduce building 

 emissions and minimize environmental impact while 

 creating a comfortable home environment. Our high-

 efficiency solutions perform well above mandatory minimum 

 efficiencies for all climates.This includes hybrid solutions 

 – pairing an electric heat pump with a traditional furnace 

 – in colder climates. For the hybrid solutions in regions  

 where a furnace is still needed, we offer furnaces that  

 can be 20% more efficient than the government-mandated 

 baselines. 

• We are leading the way with several programs that address 

 the shortage of skilled labor, including the Trade Warriors™. 

During the 8-week training program, we’re preparing 

America’s service members for careers in the HVAC  

 industry through training and job placement, while addressing 

our customers’ number one challenge: finding, developing 

and retaining qualified technicians. 

SPONSORED

2023 Brand Leader



T
he biggest innovation story this past year wasn’t 

the brief, tiny fusion experiment that dominated 

headlines, hinting at a distant future of limitless 

energy. Instead, it may have been a non-polluting, 

high-capacity battery breakthrough that could replace 

lithium. More on that shortly.

A few years ago, large-scale storage of energy 

seemed like a limited niche, a pricey way to energize off-grid 

homes. But the utility landscape has fractured. Major climate 

events, such as the Texas freeze, along with huge spikes in 

natural gas prices (remember how fracking advocates promised 

that gas was abundant and would remain stable in price for 

decades?) have shaken our confidence. 

Actually, more than shaken. A perfect storm of utility priva-

tization (leading inevitably to corruption), along with aging 

infrastructure has driven energy prices double digits higher 

in many regions. I can’t count how many desperate (or angry) 

posts I’ve read on my Maine neighborhood chat board about 

unexpected increases in gas and electricity bills. 

This lack of resilience brings the conversation back to alter-

nate energy sources. The most logical first stop for homeowners 

is solar power. But photovoltaics (PV)’s weakness has always 

been storage. The sun doesn’t shine at night, and sourcing Btu 

energy for heating from batteries requires a hefty power bank.

For most manufacturers, that means lithium. It’s a battery 

technology that has served us well, aside from the occasional 

violent explosion (there’s a reason airlines don’t want lithium 

batteries stored in our baggage). Mining for lithium can be 

nearly as polluting as extracting fossil fuels. Then there’s 

cost: lithium-based batteries for household solar storage can 

double the cost of a PV installation. 

This year, while pounding the floor of the NAHB Interna-

tional Builders’ Show in Las Vegas, I came up empty on battery 

innovations. I found lots of other energy-saving products 

and services—many of them highlighted in this, our annual 

Matt Power

Editor-in-Chief

matt.power@greenbuildermedia.com

awards issue—but no storage miracles. It’s a tough technical 

nut to crack.

However, they do exist. You have to look far and wide. For 

example, Research at Australia’s University of Sydney School 

of Chemical and Biomolecular Engineering has made major 

strides in optimizing a salt-based battery. They’ve built one 

that lasts four times longer than lithium.

To put the performance of these batteries in scientific terms, 

this salt-based material exhibits an unprecedented 

reversible capacity of 505 mAh g−1 over 1,000 

cycles, with a low capacity fading rate of 0.05 

percent per cycle.

What’s more, these prototype batteries 

could be built with easy-to-access mate-

rials, recycled with minimal negative 

environmental impacts.

We have hit an energy glass ceiling 

that we can only shatter with better, more-

affordable battery storage. Let’s not invest in 

lithium mines and toxic metals, when 

tomorrow’s cleaner, more-powerful 

batteries are just around the corner. GB

Homeowners and utilities 
need better energy storage 
now. But mining lithium 
is not the answer.

EDITOR’S NOTE
The Inside Scoop

WE MUST MOVE SWIFTLY
to Build Sustainable, Affordable Batteries

Beyond lithium. Mining for lithium takes a high environmental toll. 

New battery technologies should consign it to history.
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Digital Archive
Looking for a specific building  

science article about fly ash or  

wood-burning stoves? Trying to 

remember the details of a great green 

house featured in Green Builder?

Now you can find digital versions of those 

archived stories and issues online—free to our 

print subscribers. We’ve been steadily adding 

past issues to our content archive, and the 

collection is almost complete. Just go to our 

website: www.greenbuildermedia.com,  

and click on “Magazine” to find the archived 

content you need.

EDITORIAL OFFICES 

PO Box 97

Lake City, CO 81235

303-246-8890 

www.greenbuildermedia.com

GENERAL INFORMATION 

admin@greenbuildermedia.com 

GREEN BUILDER MEDIA LEADERSHIP

Sara Gutterman CEO
sara.gutterman@greenbuildermedia.com

303-246-8890 

Ron Jones President
ron.jones@greenbuildermedia.com

Cati O’Keefe 
Chief Development Officer / 

Editorial Director
cati.okeefe@greenbuildermedia.com 

513-532-0185

MISSION STATEMENT: “Our mission is to effect meaningful,  

positive change for a better world. As advocates for sustainability, 

we provide mind-expanding information that catalyzes and inspires 

commitment to sustainable living.”

facebook.com/GreenBuilderMedia

linkedin.com/company/green-builder-media-llc

NEW! SUBSCRIBE TO  
OUR NEWSLETTERS

www.greenbuildermedia.com/ 
enewsletter-subscribe

@greenbuildermag
@visionhousegbm

instagram.com/greenbuildermedia

pinterest.com/greenbuilder

EDITORIAL

Matt Power Editor-in-Chief 
matt.power@greenbuildermedia.com 

207-619-2713

Alan Naditz Managing Editor 
alan.naditz@greenbuildermedia.com 

 916-899-5563

Kabria Cummings Design Director
kabria.cummings@greenbuildermedia.com

Melissa Smith Web Editor / 
Cognition Project Manager

melissa.smith@greenbuildermedia.com

Samantha Carlin Special Projects Manager
samantha.carlin@greenbuildermedia.com

630-518-0511

Michele Lerner Associate Editor 
michele.lerner@greenbuildermedia.com 

Grania Power Copy Editor
power.graniae@gmail.com

Victoria Muharsky ESG Editor
victoria.muharsky@greenbuildermedia.com

630-518-0511

PRODUCTION

Mary Kestner Production Manager 
mary.kestner@greenbuildermedia.com 

SUBSCRIPTION INFORMATION
Subscribe to Green Builder magazine 

and receive valuable information  

about how to increase your bottom line, 

differentiate your business and  

change the world. At $39.95, it’s an easy 

return on your investment. Just go to  

www.greenbuildermedia.com and click on 

“subscribe.” To unsubscribe or change  

your address, email your name,  

company and address to:  

mary.kestner@greenbuildermedia.com. 

Green Builder reduces its

environmental impact through the

purchase of carbon offsets. Almost

all of the natural resources used to

produce Green Builder will be returned 

to the environment by planting trees and 

restoring watersheds. Also, greenhouse 

emissions will be mitigated through carbon 

offsetting (printed on recycled paper).
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March/April 2023

Published by Green Builder® Media

ISSN 1559-4971 

 The trademark and service mark  

GREEN BUILDER is registered under 

the U.S. Trademark Act for a variety of 

goods and services.

www.greenbuildermedia.com/ 

subscribetogreenbuilder

Click above to subscribe to  

Green Builder magazine today!

www.greenbuildermedia.com/ 

about-green-builder-media

Click above to learn more  

about Green Builder® Media.
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AUTOMOTIVE ADVERTISING SALES
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ron@focusmm.net
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SPACE
Matters
Outdoor rooms will complete 

your home builds, increase salable 

square footage and improve 

buyer satisfaction. At Unilock, 

we have the right products 

and programs to deliver profit 

growth, labor effi  ciencies, and 

environmental solutions while 

creating distinction for the 

perfect home.

Develop profitable outdoor living 

strategies for your next home 

development project with pavers, 

slabs and walls.

UNILOCK.COM | 1-800-UNILOCK

CONTACT US FOR 

FREE SAMPLES 

AND MORE 

INFORMATION.

PROJECT Private Residence 

DESIGN  Architectural Gardens

PRODUCT  U-Cara® Multi-Face 
Wall System & Arcana™ Slabs

Rain water naturally 
fl ows between the 

paver joints and 
into the sub-base, 
reducing runoff .

https://unilock.com/
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Visit us at www.greenbuildermedia.com for up-to-date news analysis, case studies,  

new green projects, code and reg updates, thought-provoking blogs, cutting-edge 

products and much more. 

DEPARTMENTS

02 Editor’s Note

64 Tailgate

“Sustainability can be described as intergenerational prosperity—that 

is, the outcome of ecological accountability.” PAGE 64

HERE’S A SAMPLE OF WHAT’S INSIDE: 

8 GREEN BUILDER March/April 2023 www.greenbuildermedia.com

TABLE OF CONTENTS

http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/
http://www.greenbuildermedia.com/


https://www.rheem.com/water-incentives


2023 Brand Leader

WHAT IS LG’S VISION FOR A SUSTAINABLE FUTURE?

LG ELECTRONICS’ climate action efforts focus on reducing 

the environmental impact of products throughout their 

entire lifecycle – from design and production, to packaging 

and transportation, to use and disposal – while cutting 

greenhouse gas emissions from LG operations worldwide.

LG is working toward carbon neutrality by cutting emissions 

from operations through measures such as highly efficient 

buildings, renewable energy, fleet electrification and carbon 

offset projects.

As the company pursues its goal for 100% renewable 

energy in worldwide operations by 2050, LG USA is leading 

the charge – meeting this goal in the United States in 2022. 

Science-based target initiatives support LG’s aggressive 

2030 goals for cutting greenhouse gas emissions generated 

during the use phase of refrigerators, washing machines and 

air conditioners. To reduce emissions in the value chain, LG 

has pledged to use 600,000 metric tons of recycled plastic 

in products by 2030, while reducing the use of virgin plastic 

throughout its operations. 

HOW DO LG’S PRODUCTS MAKE HOMES MORE SUSTAINABLE?

In the United States, many of LG’s sustainability efforts 

focus on tangible actions that homeowners and builders can 

take to move the needle. LG embraces the decarbonization 

movement and leads the way toward electrification with an 

array of products, ranging from induction cooktops and ranges 

to energy storage systems to advanced heat-pump-enabled 

clothes dryers, water heaters and HVAC systems. The LG 

ThinQ Energy platform integrates home energy management 

systems, smart connected appliances and demand-response 

capabilities for optimized energy conservation and enhanced 

grid resilience. Envisioning a sustainable world where Life's 

Good for the planet and all its inhabitants, we continue 

to pursue eco-minded solutions and ideas for a greener 

environment and develop products that provide access to 

convenient, valuable, and novel experiences for everyone.
 

WHAT ARE THE COMPANY’S STANDOUT ESG INITIATIVES?

• LIFE’S GOOD AWARD: LG recently presented its first   

 Life’s Good Awards. This global initiative seeks to   

 uncover innovative solutions that embody LG's 

 ESG vision of a Better Life for All, aiming to foster   

 a brighter future for the planet and people.
 

• SWIPE OUT HUNGER: LG introduced a corporate   

 social responsibility initiative at the intersection   

 of energy efficiency and food insecurity. Believe it

 or not, one in three college students in the United   

 States faces food insecurity. LG joined forces with   

 Swipe Out Hunger to provide 120 ENERGY STAR   

 certified LG fridges to food pantries on 60 college   

 campuses. While saving energy and thus supporting   

 university sustainability goals, these refrigerators   

 will increase cold storage for campus pantries by   

 15% nationwide and support additional 500,000 

 meals. 

• SECOND LIFE CAMPAIGN: The LG Second Life campaign 

 initiated last year was our response to the growing   

 need to educate people on the impacts of clothing 

 waste. With millions of pounds of clothing ending 

 up in U.S. landfills each year we wanted to inspire 

 consumers to take responsible action through 

 fabric care, donations and upcycling. With that goal 

 in mind, LG hosted a multi-city mobile clothing drive 

 tour, collecting over 11,000 pounds. of used clothing.  

 LG sorted, washed and donated the clothing to 

 various local community beneficiaries in each market 

 to support families in need of clean clothes.

SPONSORED



HOMEBUYERS GET THE 

KITCHEN OF THEIR DREAMS.
YOU GET ALL THE CREDIT.

Every homebuyer wants the most stylish, fully featured and technology-forward appliances 

in their kitchen and laundry areas. That’s why LG stands out from the rest. We have a solid 

reputation for developing revolutionary appliances that look as beautiful as they perform. 

When you install LG appliances in your homes, you can use our reputation for reliability, 

quality, and innovation to your advantage. Visit your nearest dealer to learn more.

Scan to download the 

LG Builder Catalog and 

fi nd the perfect appliances 
for your next project.

© 2023 LG Electronics USA, Inc. All rights reserved. “LG Life’s Good” is a registered trademark of LG Corp.

https://www.lg.com/us/business/builder/download/LG-Builder-Appliance-Catalog-Vol-2-DIGITAL-6-15-22.pdf


AURALINE® TRUE 
COMPOSITE NAMED 
SUSTAINABLE PRODUCT 
OF THE YEAR 

JELD-WEN® exclusive Auraline® True Composite 

windows and patio doors offer the best of both worlds 

– a durable option twice as rigid as vinyl with the 

beautiful aesthetics of contemporary wood windows, 

offering luxury for less. 

Discover everything Auraline® True Composite 

has to offer at www.jeld-wen.com/en-us/auraline 

© 2023 JELD-WEN, Inc. All rights reserved. | JELD-WEN, the JELD-WEN Logo, and the JW Logo are registered trademarks of JELD-WEN, Inc.

JELD-WEN is proud to be part of the JELD-WEN global family of product brands and companies. 

11-98463 03/23
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Sometimes, the road ahead takes a traditional turn. This year,  

Green Builder’s “Sustainable Products of the Year” lineup leans 

heavily toward appliances and related fixtures—items found in every 

home but which are also known for their environmental impact. 

Our 2023 troupe is going above and beyond in manufacturing 

items that encourage sustainability through innovative technology 

or an improved version of a traditional technique. 

Indoor air quality, environmental control and energy savings are back in the 

forefront of envirofriendly vendibles. 

BY ALAN NADITZ

PRODUCTS OF  
THE YEAR

2023

SUSTAINABLE 

Congratulations  
to this year’s 

trend setting,  

game-changing 

manufacturers.
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BY GREEN BUILDER STAFF

A
s the world went back to business in 2022, our readers went back to generating 

and providing services for the construction industry (and in many cases, for 

themselves). Our annual survey reveals what products were on the public’s 

mind the most, from the best energy-saving appliances to the cars they like 

to drive on the job.

Results here evaluated brands using  three distinct tools: our traditional survey data, 

market visibility or “mentions,” and public sentiment. These are averaged to create a 

Brand Index Score and derive a company’s final ranking among its peers. 

Many of the big-name players are back within the familiar surroundings of the top 

five within their category, while others were bumped out of this year’s top 10. A few 

lesser-known companies are on the way to becoming household names. Overall, our 

survey shows where a company is doing well, and which improvements could round 

out category excellence.

When our readers think about green building, 
here’s what comes to mind first.

Accsys (Accoya)

Air King

Alarm.com

aluplast

Amazon (Alexa)

American Standard

American Woodmark

AMICO (HYDRODRY)

Andersen

A.O. Smith

Apple

AprilAire

Armstrong Flooring

Atlas Roofing

AZEK (TimberTech)

BASF

Behr

Belkin (Linksys; Wemo)

Benjamin Moore

Benjamin Obdyke 

(HydroGap)

Boise Cascade

Bosch (Bosch; Gaggenau; 

Thermador)

Bradford White

Brilliant

Broan-NuTone

BuildBlock Building Systems

Cabinetworks Group

Caesarstone

CALI (Cali Bamboo)

Cambria

Carlisle Construction 

Materials (Insulfoam; 

Carlisle Polyurethane 

Systems)

Carrier

Ceramica Fioranese 

(Ceramic Tiles of Italy)

CertainTeed (CedarBoards)

Chevy

ClimateMaster

ConnectSense

Cornerstone Building Brands 

(Ply-Gem Siding)

Cosentino (Silestone, 

Dekton)

CRAFT

Creative Mines 

Cree Lighting

Crossville Tile

Crystal Cabinet Works

Daikin (Goodman)

Decra Metal Roofing

Delta (Delta Breez)

Delta Electronics

Delta Faucet Co. (Brizo)

Dörken (DELTA)

Dow

Dunn Edwards

DuPont (Tyvek HomeWrap, 

Weathermate)

DuPont Surfaces (Corian 

Quartz, Solid Surface)

DuxxBak Composite Decking 

(formerly Green Bay 

Decking)

Eaton Lighting (HALO)

ecobee

ECOS 

EcoStar

Electrolux (Electrolux; 

Frigidaire; Westinghouse)

Emerson (Sensi)

Enphase

Enviroshake

Essential Cabinetry Group

Fiberon

First Solar

Forbo Flooring

Ford

Formica Group

Fox Blocks

GAF (Timberline)

GE Lighting

Geberit

Generac

Gerber

Glidden

GMC

Google (Nest)

GP (ForceField)

Greenfiber

Greenheck

Haier Group (Haier; GE; 

Café; Fisher & Paykel; 

Monogram)

hansgrohe

Hanwha Q CELLS

Honeywell

Honeywell Home (Resideo)

Huber Engineered Woods 

(ZIP System)

Hubbell (Progress Lighting; 

iDevices)

Huntsman Building Solutions

Hyundai L&C (HanStone 

Quartz)

IceStone

IKEA

James Hardie

JELD-WEN

Jinko Solar

Johns Manville

K2 Stone

Keene Building Products 

(Driwall)

Kelly Moore

Kingspan

KlipTech (EcoClad)

Knauf

Kohler

KraftMaid

Lauzon

LEDVANCE

Lennox

Leviton

Liebherr

LIXIL (GROHE)

LG (Signature Kitchen Suite)

Logix 

LP

LP Building Solutions 

(SmartSide)

Lutron Electronics (Caseta 

by Lutron)

LUX

LX Hausys (Viatera)

Marvin

Masonite

MasterBrand

Merillat Cabinetry

Miele

Milgard

Moen

Mohawk

MoistureShield

Mullican Flooring

Mercedes-Benz

Navien

NCFI Polyurethanes 

(InsulStar)

Niagara

Nice North America (Nortek 

Security & Control; ELAN; 

Abode)

Nissan

Noritz

Nudura

Nu-Wool

Orro

OutBack Power

Owens Corning

Panasonic

PaperStone

Pella

Philips

Plastpro

PPG (Olympic)

Premier Building Systems

ProVia

R-Control/AFM Corp. SIPs

RenewAire

Resysta 

Rheem

Rinnai

ROMABIO

S&P USA Ventilation 

Systems

Samsung (Samsung; Dacor; 

SmartThings)

Savant Systems Inc.

Savoy House

Schneider Electric

Sharp

Shaw Floors

Sherwin-Williams

Sierra Pacific Industries 

(Sierra Pacific Windows)

Simpson

SMA Solar Technology

Snap One (Control4)

SolarEdge

Sol-Ark

Stellantis (RAM) [formerly 

Dodge RAM]

Stiebel Eltron

Sub-Zero (Wolf)

Sunnova

SunPower

Sunrun

Sylvania

Systemair (Fantech)

Takagi

TAMKO Building Products 

(Envision Decking)

Tesla (Tesla Solar)

Therma-Tru

Thomas Lighting

TOTO

Toyota

TP-Link

Trane (RunTru; American 

Standard)

Tremco (Dryvit)

Trex

TruMetals (Custom-Bilt 

Metals)

TruStile

TYPAR (BuildingWrap)

Uponor

Valspar

Vesync Co. (Etekcity)

Viance

Viking

Vine

Visual Comfort & Co. 

(Generation Lighting)

Weather Shield

Wellborn Cabinet

West Fraser

Westlake Royal Building 

Products (Cultured Stone, 

Eldorado Stone, Zuri, 

DaVinci Roofscapes, 

TruExterior, Kleer Lumber)

Weyerhaeuser (Trus Joist)

Whirlpool (Whirlpool; 

JennAir; Amana; 

KitchenAid; Maytag)

Wilsonart

Wood-Mode

Wyze

York

Zehnder

Zola

Final Brand Index scores were determined by 

weighted averages of the following three measures: NOTES

*If a sequential number to be 

missing (or two brands get a 

“7” score, for instance), it's 

because two of the top 10 

brands tied. 

** In some categories, we 

collected data for more than 

10 brands. Only the top 10 

overall scores are listed for 

each product category.

K

E

Y

Ranking in terms of number 

of positive mentions by 

customers who have used 

or have heard about the 

product, or resulting from 

product marketing.
SENTIMENT 

SURVEY DATA 

How our readers 

ranked each company’s 

sustainability, relative 

to other companies on 

our list.

MENTIONS

Ranking in terms 

of how favorably 

consumers see the 

company.     
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2 IKEA 2.1    2       1       6   

3 KraftMaid 4.3    4       4       7   

4 Cabinetworks Group 

 (Advanta, Echelon Cabinetry) 4.4    3       6       8   

5 MasterBrand 4.8    5       3       9   

6 Wellborn Cabinet 5.3    5       7       2   

7 Crystal Cabinet Works 7.0    9       5       1   

8 Merillat Cabinetry 7.1    7       8       5   

9 Wood-Mode 7.2    7       9       3   

10 Essential Cabinetry Group 10.4   10     11     11  

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 American Woodmark 1.6    1       2       4   ★

CABINETS AND SHELVING

VARIETY SELLS
With a wide range of eco-friendly cabinetry brands 

designed to offer something for everyone, American 

Woodmark has finally reached the top of the 

industry and public’s minds. IKEA also retains its 

image as a green leader,  and has begun some new 

sustainability initiatives in the past few months.

American Woodmark

2 Cambria 3.1    2       5       4   

3 Cosentino (Silestone, Dekton) 4    3       3      13  

4 Caesarstone 4    4       2      10  

5 Hyundai L&C  (HanStone Quartz) 6.1    5      10      1   

6 Wilsonart 6.3    7       6       3   

7 Formica Group 7.6   10      1      13  

8 LX Hausys (Viatera)  8.0   9       8       2   

9 PaperStone 8.6    6     14      8   

10 IceStone 9.9    8      15      6   

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 DuPont Surfaces

            (Corian Quartz, Solid Surface) 2.7    1       4       9   
★

COUNTERTOPS

DuPont Surfaces

NO. 1 AGAIN
Another year, another top finish for DuPont Surfaces. 

The countertop surface maker (and its previous 

namesake, Corian) has been perceived as a sustainable 

brand in the industry for years. The continued popularity 

of its sustainably made Solid Surface, Quartz and Endura 

lines can probably be thanked for keeping that strong 

positive reputation in the market.
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2 AZEK (TimberTech) 2.9    3       2       5   

3 DuxxBak Composite Decking  

             (formerly Green Bay Decking) 5.7    4       7      12  

4 CALI (Cali Bamboo) 6.2    2      13     11  

5 Westlake Royal Building Products  6.6    7       5       9   

                             (Cultured Stone, Eldorado Stone, Zuri)

7 Viance 7.4    5      10     14  

8 Resysta 7.9    6      14      1   

9 Fiberon 8.3   11      3       8   

10 TAMKO Building Products  

                            (Envision Decking) 8.8    9       8      10  

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Trex 1.1    1       1       2   ★

DECKING STILL PERFECT
In terms of overall sustainability, it’s 13-0 for 

Trex, the only company in the history of our 

survey to never finish less than No. 1. This year, 

the decking giant can do almost no wrong, 

earning the public’s trust after years in the 

middle of the pack.

Trex

2 Masonite 1.8    2       1       3   

3 Simpson 3.6    3       4       6   

4 ProVia 4    5       3       1   

5 Plastpro 4.7    4       6       5   

6 TruStile 5.3    6       5       2   

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Therma-Tru 1.6    1       2       4   ★

DOORS

Therma-Tru

OPEN AND SHUT
The gang’s all here—again. Last year’s top doormakers are also this year’s, with 

Therma-Tru leading the way for a fifth consecutive year. Almost every company 

has a sustainable angle to brag about, from lumber certification to re-use of water 

and materials in manufacturing.

6 MoistureShield 7.3    8       4      13  
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2 Cree Lighting 3.4    3       4       4   

2 Benjamin Moore 2.7    2       4       3   

3 GE Lighting 3.8    2       5      11  

3 Behr 2.9    3       3       2   

4 Sylvania 4.8    4       6       6   

4 PPG (Olympic) 4.9    6       1      10  

5 Eaton Lighting (HALO) 6.4    5       7      13  

5 Valspar 5.1    5       5       6   

6 Hubbell (Progress Lighting) 7   11      1       1   

6 ECOS  5.8    4       9       7   

7 Thomas Lighting 7.5    6      12      3   

7 Kelly Moore 7.7    7      10      5   

8 Visual Comfort & Co. 

 (Generation Lighting) 7.6    7       8      10  

8 Glidden 8    9       6       8   

9 LEDVANCE 8.5    8      10      7   

9 Dunn Edwards 8.1    8       8       9   

10 Savoy House 8.9    9      11      2   

10 ROMABIO 8.5   10      7       4   

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Philips 2    1       2       8   ★

 Sherwin-Williams 1.3    1       2       1   ★

LIGHTING

PAINT AND COATING

BRAND 

LOYALTY?
Last year’s winner, Eaton Lighting, drops 

to the middle of the pack, while Philips 

returns to the top after an off year. 

The difference? Level of effectiveness 

when marketing their respective lighting 

products. But both companies need to 

improve their lower-end corporate images.

CLASSIC MIX
You wouldn’t think Sherwin-Williams could improve after 

finishing in the top three in each category in 2022, but the 

paint manufacturer pulled it off. The top scores in product 

recognition and public appeal, and runner-up mark in 

popularity, stem in part from an increased focus on non-

VOC products.

Philips

Sherwin-Williams
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2 First Solar 2.7    3       2       3   

2 American Standard 3.0    2       5       3   

3 SunPower 3.9    4       3       6   

3 Moen 3.7    3       3      10  

4 Panasonic 4.5    2       8       9   

4 TOTO 3.8    4       4       2   

5 Sharp 7    5      10     10  

5 Delta Faucet Co. (Brizo) 3.8    4       1      11  

6 Sunrun 7.1    8       7       2   

6 Gerber 6.5    7       6       5   

7 CertainTeed 7.4    6       9      11  

7 Niagara 7    6      11      1   

8 JinkoSolar 7.6    9       5       7   

8 LIXIL (GROHE) 7.6    8       7       7   

8 Hanwha Q CELLS 7.6    7      11      1   

9 hansgrohe 8.9   10      8       5   

10 Geberit 9.3    9      10      9   

10 Sunnova 8.2   10      6       4   

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Tesla (Tesla Solar) 1.4    1       1       5   ★

 Kohler 1.6    1       2       4   ★

PHOTOVOLTAIC SYSTEMS

PLUMBING

NEW FUTURE? 
Seven wins in eight years isn’t too shabby 

for Tesla Solar, which has finally moved 

past the controversy involving the parent 

company’s purchase of what was once 

SolarCity. Over the past few years, the public 

has increasingly embraced the new entity’s 

potential and available services.  

Tesla

THE NATURAL 

ORDER?
Kohler returned to its natural leadership role in 

sustainability, with clear messaging and new 

offerings. Last year’s surprise winner, Niagara, 

dropped back to its traditional positioning this 

year. Kohler, American Standard, Moen and TOTO 

typically hold the top five, where they have resided 

since 2017.

Kohler
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2 GAF (Timberline) 3.1    4       1       4   

2 CertainTeed (CedarBoards)  3.8    3       4       8   

3 EcoStar 3.2    1       8       2   

3 James Hardie  3.9    4       2       9   

4 Atlas Roofing 4.7    3       5      14  

4 LP Building Solutions (SmartSide)   4.8    5       1      15  

4 Westlake Royal Building Products 

 (DaVinci Roofscapes) 4.7    5       4       5   

5 K2 Stone  5.5    6       5       4   

6 CertainTeed 5.2    6       3       7   

6 KlipTech (EcoClad)  7.2    2      14     18  

7 Decra Metal Roofing 8.7    9       9       6   

7 Tremco (Dryvit)  8.2    7       8      16  

8 TAMKO Building Products 9   10      7       9   

8 Cornerstone Building Brands 

 (Ply-Gem Siding)  9.4   11      6      10  

8 Enviroshake 9    7      15      3   

9 Creative Mines   9.6    8      15      3   

10 Accsys (Accoya) 11.6   13     11      5   

10 TruMetals (Custom-Bilt Metals) 9.2    8      11     11  

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Owens Corning 2.6    2       2       8   ★

 Westlake Royal Building Products 

 (Cultured Stone, Eldorado Stone, TruExterior)  2.6    1       3      11  
★

ROOFING

SIDING

REVOLVING 

ROOFTOP
Aside from Owens Corning, roofing’s main 

players continued to swap spots. But efforts 

to stand out were offset by weak public 

opinion, and vice versa. It also reflects a shift 

back toward composite shingles, running 

against the demand for concrete and clay 

versions over the past two years.

SIDE SHOW
Westlake Royal, CertainTeed, James Hardie and 

LP are the industry’s most highly regarded siding 

manufacturers, but they’re not public favorites. Strong 

word of mouth is keeping them in the spotlight. Watch 

out for K2 Stone, with consistent scores across the 

board and a solid public standing.

Owens Corning

Westlake Royal
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2 Delta Electronics 4.3    4       5       4   

3 Generac 4.6    3       6      10   

4 Kohler 4.9    2       8      13  

5 SolarEdge 5.6    7       3       5   

6 Schneider Electric 5.7    4       7      12  

7 Enphase 6.7   10      2       1   

8 Sol-Ark 7.7    6      13      2   

9 OutBack Power 8.2    8       9       7   

10 SMA Solar Technology 8.9   11      4      11  

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Tesla 1.2    1       1       3   ★

SOLAR COMPONENTSCONTROVERSY 

SELLS?
Fans of Tesla’s solar components continue to 

shrug off partial owner Elon Musk’s antics, 

as the company hits No. 1 for a second year. 

Tesla’s growing product recognition and 

decline in everyone else’s paints a mixed 

picture of where this industry is headed in 

2023.

Tesla

2 Boise Cascade 4.1    4       2      11  

3 West Fraser 4.5    3       5      12  

4 R-Control/AFM Corp. SIPs 5.5    2      10     13  

5 BuildBlock Building Systems 6.7    7       8       1   

6 LP 7.4   11      1       5   

7 Logix  7.5    6      11      6   

8 Weyerhaeuser (Trus Joist) 7.9    5      13     10  

9 Fox Blocks 8.9   10      7       8   

10 Nudura 9.6   14      3       3   

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Premier Building Systems 2.8    1       6       4   ★

STRUCTURAL

CHANGING TIMES
While Premier Building Systems and Boise Cascade 

maintain their traditional spots at or near the top, this 

year’s list features some new or revitalized blood. West 

Fraser and LP need to polish their presence among 

peers and the public, but the top 10 in general is in a 

better state than in 2022. 

Premier Building 
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2 Pella 3    2       2      12  

3 Weather Shield 5.5    3      10      7   

4 Sierra Pacific Industries 

 (Sierra Pacific Windows) 5.9    4       8      11  

5 JELD-WEN 6.4    7       3      13  

6 Zola 7.8    4      15      9   

7 Milgard 9.2    8       9      17  

8 aluplast 9.7    6      20      1   

9 Marvin 9.9   13      5       6   

10 ProVia 10.8   12     11      3   

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Andersen 2.9    1       1      20  ★

WINDOW

LEADING UNDER 

PRESSURE
When promoting products and generating word of 

mouth, Andersen and Pella are doing everything 

right. Like other popular brand categories, however, 

they’re getting a lot of negative chatter on social 

media, something that could catch up with them 

over time. For newcomer aluplast, it’s the opposite: 

Little is said, but people who use the products like 

what they see. 

Andersen

2 Ford 2    2       1       5   

3 Chevy 2.7    3       2       3   

4 Nissan 4.6    4       7       1   

5 GMC 4.9    5       5       4   

6 Mercedes-Benz 6    7       4       6   

7 Stellantis (RAM) 

 [formerly Dodge RAM] 6.1    6       6       7   

RANK COMPANY INDEX AVG SURVEY DATA MENTIONS SENTIMENT

 Toyota 1.7    1       3       2   ★

WORK VEHICLES

CHIPS AWAY
Toyota took the top spot this year. The company’s sales 

slipped in 2022, but it sold 8 million more cars than Ford, 

despite an industry-wide computer chip shortage. Ford’s 

bright spot is its electric vehicle division, led by the Mustang 

Mach E SUV, for which sales rose 45 percent from 2021.

Toyota
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Transcend Communities, which will feature self-powered net-

zero energy homes with solar arrays, battery storage, all-electric 

systems and appliances, resilient and durable. The first Tran-

scend demonstration home, under construction now in the Dvele 

factory, will be installed this spring in the San Juan mountains 

of Colorado.

“This isn’t your grandfather’s prefab,” says Sara Gutterman, 

CEO of Green Builder Media. “This is more like a precision 

engineered car.”

Attitudes about prefab houses vary by generation, according 

to Green Builder surveys, with less than half of baby boomers 

willing to live in a prefab house compared to 100 percent of Gen 

Z consumers.

“The massive housing shortage can’t be solved without manu-

factured housing,” Goodjohn says. “Transcend Communities solve 

the energy transition to all-electric power, and climate issues 

because of the resilience of the home designs, the manufacturing 

process and the materials used.”

FACING THE TRIPLE THREAT

Labor shortages have plagued the construction industry since 

long before the pandemic. According to Gutterman, they are 

anticipated to get worse as workers age out, with fewer younger 

people to replace them.

“Prefab solves some of this issue, because you need fewer 

workers in the factory and at the onsite installation, and the 

building process is expedited,” Gutterman says.

The ability to order materials in bulk and store them in the 

factory provides cost and distribution benefits. Dvele can order 

supplies when they’re available or when their price improves, 

even if there isn’t an immediate need. As Dvele scales up, it will 

benefit from better buying power for materials, according to 

Goodjohn.

“Cost reduction is already happening, because there’s less 

waste using our precision manufacturing system,” Goodjohn says.

TECH IMPROVEMENTS FOR A BETTER-BUILT HOUSE

While prefab houses offer the benefit of being built in a contained 

environment—which naturally precludes issues arising from 

weather and moisture—Dvele’s systems also provide a high 

degree of quality control.

“We inspect every element of each house as we go, which makes 

it easier to catch any issues,” says Brandon Weiss, co-founder 

and chief innovation officer of Dvele. “On a building site, if one 

person doesn’t show on the right day or someone misses an issue, 

it may not be noticed for weeks or even years.”

In addition, Weiss says, no one on a building site has the level 

of attention to detail that is available through the software Dvele 

Next generation greatness. Technology improvements over the past decade 

make today’s prefab homes stronger, more resilient to climate change and 

extremely energy efficient compared to previous iterations of manufactured 

homes. CREDIT: GARY HORBACH/DVELE

THIS ISN’T YOUR GRANDFATHER’S 

PREFAB. THIS IS MORE LIKE A 

PRECISION ENGINEERED CAR.

“ “
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uses to design and build their homes.

“The software provides a digital twin of the minutiae that goes 

into every house as it’s built,” Weiss says. “Nothing gets covered 

up. If we need to change something, it can be done with a digital 

push of a button.”

One of the biggest technological changes that makes Dvele 

stand out is that the design of each home is extremely data rich, 

Goodjohn says.

“The data flows directly into the manufacturing process to auto-

mate production from the design,” Goodjohn says. “We’re focused 

on making further progress in automation as we grow.”

Software and computer speeds have seen rapid improvements 

over the past decade, with 3D modeling and virtual reality enhancing 

the design process, Goodjohn adds.

Dvele’s houses exceed all codes and are built to an extremely 

high set of performance standards, Weiss says.

“We’re performance-centric, so we run diagnostics on every 

individual project to monitor the performance for homeowners 

and for long-term improvements,” he says.

Goodjohn refers to the Dvele IQ system, which monitors health and 

wellness attributes such as indoor air quality, moisture, humidity, 

radon and energy use, as the “check engine light” on your house.

“We’ve incorporated this intelligence into the home, with predic-

tive maintenance that notifies homeowners when they should take 

action,” Goodjohn says. “[And, there are] automated features that 

provide better indoor air quality as needed.”

Hip to be square.  Software generates design details that result in precisely 

cut modules during the manufacturing process. CREDIT: GARY HORBACH/DVELE

Clean thinking.  Pristine conditions in Dvele’s factory provide environmental benefits 

and quality outcomes. CREDIT: GARY HORBACH/DVELE
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Indoor advantage. Factory-built homes avoid exposure to elements that can add moisture and potentially allow the growth of mold on internal components, as well as 

prevent damage to items such as wood flooring. CREDIT: GARY HORBACH/DVELE
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Anti-carbon construction. The steel foundation for a Dvele home has  

80 percent less embedded carbon than concrete. CREDIT: GARY HORBACH/DVELE

Metal minded.  Structural steel is a crucial element of Dvele’s designs for 

Transcend Communities. It provides resilience and durability, and is fire 

resistant and pest resistant. CREDIT: GARY HORBACH/DVELE

A ZERO WASTE GAME

“R
educe, reuse, recycle” is the mantra at Dvele’s 

California factory, where the design and manu-

facturing process minimizes wasted material, 

says Weiss. Every part of the Transcend demon-

stration home, as well as all other Dvele houses, is designed 

and tweaked if necessary to meet exact measurements. 

Precision manufacturing through automation and constant 

inspection of each stage of the factory building process 

reduces waste, which is then sorted for recycling and reuse.

“You can hold the amount of waste we generate in one 

hand—and this is for a 2,000 square foot house,” Goodjohn 

says. “We use all recycled steel to build, too.”

While Dvele’s Transcend demonstration house is being 

built in the company’s first factory, which is leased, Dvele 

is building a new factory that is anticipated to be complete 

in 2024.

“Our focus since we started has been on the product rather 

than where we make it,” Weiss says. “But our next factory 

will be net positive for energy, net positive for water and run 

with fully clean energy.”

Ideally, all Dvele houses will eventually be delivered by 

electric vehicles (EVs). But that technology isn’t in place yet, 

Goodjohn says. Still, the environmental benefits of Dvele’s 

technology are evident.

“Our prefab foundation system, made with structural steel 

and automation, has 80 percent less embodied carbon than 

a concrete foundation,” Goodjohn says. “Our homes use  

83 percent less energy than a new stick-built home.”
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DETAILS MATTER

Dvele’s homes for Transcend Communities are designed 

with a conservation-first approach, according to Good-

john. Next, materials are carefully chosen for resilience, 

consistency, energy efficiency and health.

“The steel structural system is the backbone of the homes 

for Transcend Communities because metal is fire resistant 

and pest resistant,” Goodjohn says. “We’re creating a home 

that’s going to last longer and be more energy efficient.”

The houses in Transcend Communities include duplicate 

systems for higher performance, such as two drainage 

planes so water and moisture can’t get into the house. 

Also, each home has solar power with battery storage.

“We use materials that are climate specific for fire resis-

tance, seismic resilience and to prevent damage from rain 

and hurricane force winds,” Weiss says. “Homeowners in 

other locations benefit as well from those features because 

they increase the overall quality of the construction.”

In addition to exterior materials, Dvele’s houses are built 

with appropriately installed insulation, with no exposure 

to the elements, Gutterman says. Water filtration systems 

extend throughout the house.

“The ‘house as a system’ integration of each home 

with the Dvele IQ system solves an issue that our surveys 

have found frustrates people: the lack of communica-

tion between various pieces of smart home technology,” 

Gutterman says. “The Dvele platform is set up and stream-

lined from the beginning.”

FROM OLD SCHOOL TO NEW RULES

Traditional crafters of stick-built houses may be consid-

ering panelized walls and other modular components, 

but the easier scenario is for them to work with prefab 

companies for the entire house.

“Builders are more likely to embrace prefab partners 

rather than attempt to build with components on their 

own,” Weiss says. “We want to partner with developers 

who will secure the land, improve it with infrastructure 

and then work with us to install prefab foundations and 

prefab houses on their sites.”

Many builders are more open to changing the way they 

build homes because of the challenges of labor and material 

shortages and delivery issues, Gutterman says.

“These problems push them off schedule, which costs 

them money,” she says. “Developers who are adopting 

prefab recognize that it can solve these issues, protect 

their timeline and offer a more-secure way of building 

with fewer onsite complications.”

The concept of Transcend Communities, Goodjohn says, 

is to bring scale and a greater impact from partnerships 

with developers.

“The opportunity is massive because of the extreme 

shortage of homes in this country,” he says. “We want to 

provide a healthier, superior living experience to people 

in micro communities that are self-sustaining.” GB

W
hile building at scale and ever-evolving 

technology will gradually bring down the 

cost of Dvele’s prefab houses, the initial 

goal is focused on long-term durability and 

performance rather than immediate affordability. Buyers, real 

estate agents, lenders and appraisers typically look first at the 

price per square foot metric, but homeowners would be wise to 

consider the full cost of ownership instead, Gutterman says.

“When you look at the total cost of ownership, high-

performance homes deliver a better value because your 

operating costs are so much lower, especially with a net 

zero, all-electric, solar-powered house such as the Tran-

scend demonstration home, which also has battery storage,” 

Gutterman says. “First-time buyers may look at a lower price 

point and believe they’re saving money, but they neglect to 

consider that it could cost them $400 or $500 a month to 

heat and cool that house. Compare that to a house with a 

mortgage payment that’s $300 per month higher, but the 

monthly utility bill is under $100.”

Gutterman also points out that a better-built house will 

withstand weather issues and won’t need repairs, both of 

which provide long-term savings.

“Buyers of high-performance homes are also likely to be 

eligible for tons of rebates for energy efficient heat pumps, 

induction cooktops and more,” Gutterman says.

FIRST COST  

FULL COST 

HOME VALUES

VS. 
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WHY HAVE WE ALLOWED OUR BUILDING

PRACTICES TO BE SO INEFFICIENT?

The usual reasons: lack of building science knowledge and money. 

For decades, most new homes have been built on slab foundations, 

resulting in heating and cooling equipment almost always ending 

up in the attic—the absolute worst place to put it. Heat always 

flows from hot to cold, and the greater the temperature differ-

ence, the faster the flow. The temperature of air-conditioned air 

passing through ductwork is about 55 degrees; the temperature 

in the attic can easily be twice as much. That heat is conducted 

and leaks through the ductwork, and it heats the air you have 

already paid to cool. That is a tremendous temperature difference 

for your A/C to overcome.  

Studies from the California Energy Commission found that 

the surface area of duct work for a typical home is about 40 per-

cent of a home’s floor area. Some basic heat transfer math, for 

a 2,000-square-foot home, shows that attic heat conducted into 

R-2 insulated duct work is about 30,500 BTUs per hour, or more 

than 2.5 tons of air conditioning load!   

Even with today’s code requirement R-8 duct work, the addi-

tional heat load is 8,000 BTUs per hour, or 0.67 tons. This is 

why smart energy experts want HVAC equipment and ducts out 

of the attic and into conditioned spaces. But finding room for 

HVAC units and ductwork in living spaces can be challenging 

and cost more.

Another option is non-vented or sealed attics where spray 

foam is applied to the underside of the roof deck. These attics 

are usually within 5 degrees of that of the living spaces, making 

this an efficient but more-expensive option.

WHAT IS A LESS-EXPENSIVE OPTION TO 

REDUCE ATTIC HEAT GAIN INTO ATTIC 

DUCTS?

In my own real-world tests, I used a less-expensive option that 

provides close to the same result. Applying 1-inch R-6 polyiso-

cyanurate sheet foam (Dow Thermax) on top of a waterproofing 

membrane and OSB roof deck lowered the surface temperature 

of the attic side OSB in a vented attic by 30-40 degrees. 

It’s always important to check with the roofing manufacturer 

that the system you select is compatible with this system. The 

California Title 24 energy code has had above-deck roof insulation 

as an option since 2016 for high-performance attics. I suspect  

1 inch of extruded polystyrene R-5 Styrofoam would yield similar 

results.

The image below clearly shows the difference between the roof 

deck insulated to R-6 at left and no insulation on the right.

For my Scottsdale Revision House project, we installed 1 inch 

of Thermax over the OSB roof sheathing and roofing membrane 

in conjunction with a non-vented attic, creating R-54 insulation 

over the pitched roof areas. I expect that this will perform very 

well, significantly reducing my cooling loads and costs. I am also 

using a low-mass, metal, ventilated shingle roof which does not 

store much heat, thereby reducing continued heat gain into the 

attic after the sun goes down. GB
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Trex® decking doesn’t just complement nature. It acts to preserve it. Over the 

last 30 years, we’ve upcycled more than 5 billion pounds of plastic fi lm to 

sustainably create a composite decking material that is both beautiful and 

long-lasting. We’re proud of our recycling heritage and honored to be named 

the greenest decking company for the 13th consecutive year.

Learn more at trex.com

Some recycle

          plastic.  

We turn it 

into something 

beautiful.

https://www.trex.com/
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Choose a Swidget sensor to monitor

Motion Temperature Air QualityHumidity

Empower your clients with Smart,

Healthy Homes for good indoor air quality

Learn more about breathing fresh air into your 
ventilation projects, visit SmartHealthyAir.com

Panasonic has created a simple yet robust 

ventilation strategy to help builders deliver healthy 

homes. Swidget smart controls and mobile app 

pair with Panasonic ventilation products to monitor, 

detect and auto-activate the proper fan when 

unhealthy air and moisture are detected. Removing 

harmful contaminants ensures homeowners 

breathe the highest quality air around the clock.

Monitor. Detect. Auto-activate. It’s that simple and 

that effective.

https://na.panasonic.com/us/home-and-building-solutions/ventilation-indoor-air-quality/swidget-smart-controls


TAILGATE
New Offerings for the Sustainable Minded

L
et me start with the assertion that the 

people and societies who exhibit the most 

happiness and contentment are those 

whose lives involve the least complexity 

and the stress that goes along with it. 

Based on almost everything I have read or 

viewed over the years, as well as a lifetime 

of personal observations, I am convinced 

that true quality of life goes hand in hand 

with one’s proximity to, and relationship 

with, the natural world.

Time after time, studies show that health 

and general wellbeing, not to mention 

greater life expectancy, are traits common to those who live 

sustainably, self-sufficiently and close to nature. Few would 

dispute the benefits of growing at least some of your own 

food, for example, and of living with naturally clean air and 

water, of having less congestion, noise and pollution, and 

less dependency on mechanized transportation.

Each of us is entitled to our own metrics for determining 

what “quality of life” means. But measuring yours by the 

number of driving minutes needed to reach the source of 

your morning “almond double latte” or the various fast-food 

outlets available in your quest for the easiest family dinner 

on your commute after work, are indicators that you might 

want to reconsider. 

Sustainability can be described as intergenerational pros-

perity—that is, the outcome of ecological accountability. 

It requires that we interact with the natural environment 

with integrity. This means that we honor and respect all 

of the resources that bless us with abundance, and that we 

recognize that the world does not exist for our benefit alone. 

It also implies a certain frugality; that surplus production 

should represent the opportunity to establish savings, not 

just increased consumption.

One undeniable outcome from the recent pandemic is 

that many people who previously toiled in office settings 

and similar situations have discovered that they can simplify 

their lives by working from home. Imagine that your travel to 

Ron Jones

Co-Founder and President  

Green Builder
®

 Media

ron.jones@greenbuildermedia.com

work and back home each day took two hours round trip, five 

days a week. What would it be like to spend those 10 hours 

in your garden or orchard, or playing with your children and 

pets? Could you use those hours for more exercise, reading 

or hobbies? What if you could devote a portion of those hours 

to volunteering to help others? What could you do with the 

dollars you saved on fuel costs, maintenance and so on? 

 

RETHINKING THE HOMESTEAD ACT

I am in complete support of the national initiatives to rebuild 

our highways and bridges, upgrade the country’s electrical 

grid, and make desperately needed improvements to our 

water supplies and public transportation systems. But I would 

like to make a radical suggestion: What if we also committed 

some of those resources to creating a platform that would 

encourage a return to rural living in America—a return to 

the land, so to speak, for those who want it?

What if we established programs that would underwrite 

local projects to revitalize communities and reclaim deserted 

storefronts, residential properties and small-scale farm-

steads, making it possible for individuals and like-minded 

neighbors to conduct their lives at a gentler pace and on a 

scale that is less frantic and stressful? What if we devised the 

mechanisms that would provide those with modest means a 

chance to earn equity, and pave the path to home ownership 

and entrepreneurial enterprises?   

I ask simply, why not? GB 

What if we devised the mechanisms 
that would provide those with 
modest means a chance to earn 
equity, and pave the path to home 
ownership and entrepreneurial 
enterprises? 

ustainability 
The Simplicity ofS
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https://www.provia.com/why-its-great-to-partner-with-provia/


Beautiful. Simplifi ed. 
Dependable.
A high-effi  ciency solar shingle designed for fast 
installation by shingle roofi ng crews and seamless 
integration with all asphalt shingle roofs. Now you 
can off er homeowners clean energy with curb appeal.

Learn More
certainteed.com/solar

https://www.certainteed.com/solar

